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* Next Steps

* Questions for workshop participants




2011 Eurostat grant

 Grant to undertake research on the
exploitation of scanner

 |ntention was to conclude with an end-to—end
guide on the process of:
 obtaining
* iImplementing and
¢ using scanner data



Key lessons learnt

* Legal requirement
» Lack of relevant legislation is a key barrier for ONS
« Although this is helpful it's often not enough on its own

« Approaching retailers and gaining

coorporation

« Compliment legal requirement
« Support of senior management in NSI

« Contact management in retail chains as they make the
decision on whether to provide the data

 Building trust and confidence, maintaining relationships and
data sharing



Key lessons learnt

« Maintaining Relationships
« Maintain a single point of contact at a working level
« Consider own account manger
« Consider a written contract

« Dependence on data suppliers: risks and

contingencies

« Dependence on retailer’s ability and willingness to provide
monthly data on agreed dates

« Impact of retail chain sudden unable or unwilling to supply
data



Sample scanner data acquired by ONS

« Obtained 2 years of sample scanner data
from a UK based retailer

* Two items:
« Shampoo
« Toothpaste

« Data aggregated by month and includes key
variables such as:
« Sales (on and off deal)
« Quantities (on and off deal)
* Product description
« Unique indentifies (EAN code)



Sample scanner data acquired by ONS

A B C D E F G H | ] K L
1 [ITEM CD.a.ITEM_DES CATEGOR LADDER EAM_COD SHELF_EDWUNITS _OMSALES ONUMNITS _OF SALES OF YEAR MONTH
2 | LLTTATT T IE LU0 Haircare  SHAMPOC DD TE-I: O Cllew ol DU st T ik 2013 Apr
3 | e T LD N Haircare  SHAMPOC T 7T 2 I T ] 2013 Feb
4 | oot TR Ir T Haircare SHAMPOC R4 02 "5l STl IR o Y | 2013 Jan
5| TTOLwAUT Lo Lol M Haircare SHAMPOC T IT L T ETY PO N I BN 2013 Mar

* Analysis started early Aug 2013

* Results presented are based on off sale data
for items available for the whole time period

* |Indices are subject to revision as ONS refines
Its methods over the coming months
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Fig 1: Shampoo - Paasche, Laspeyres, Fisher

Excludes sales <100
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Fig 2: Shampoo - Jevons, Dutot, Carli
Excludes sales <100
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Fig 3: Shampoo - Jevons, Dutot, Carli

Includes all sales
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Fig 4: Shampoo, CPI, Index — Jevons
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Fig 5: Toothpaste - Paasche, Laspeyres, Fisher

Excludes sales <100
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Fig 6: Toothpaste - Jevons, Dutot, Carli

Excludes sales <100
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Fig 7: Toothpaste - Jevons, Dutot, Carli

Includes all sales
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Fig 8: Shampoo, CPI, Index — Jevons
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Next steps

« Refine methods further including data
cleaning and outlier identification

« Extend analysis to include on sale data, new
& discontinued items

 Produce alternative indices such as RYGEKS



Questions for workshop participants

Q1. What can we deduce from the initial indices
created?

Q2. What deductions, if any, can we make from the
sensitivity of the indices to low quantity sales?

Q3. Do you have any general comments around
cleaning scanner data?



Questions/comments?

Contact detalls:

ainslie.restieaux@ons.gsi.gov.uk

derek.bird@ons.gsi.gov.uk

robert.breton@ons.gsi.gov.uk
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